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Lesson 4. Generative Al in action

Welcome to Lesson 4

You now understand what Al is, how Machine Learning works, the difference between
discriminative and generative models, and how to write effective prompts. This lesson puts
all of that knowledge into practice. We’'ll explore how tourism and hospitality professionals
are already using GenAl in their daily work, from creating personalised guest itineraries
and producing marketing content to powering chatbots and analysing guest feedback.
We’'ll also survey the main GenAl tools available today, organised by the types of output
they produce: text, images, audio, and video.
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By the end of this section, you’ll be able to:

1. Identify practical applications of GenAl in tourism and hospitality

2. Explain how each application follows the same pattern: the Al generates, the
human reviews and decides.

3. Navigate the GenAl tool landscape by matching tasks to the right content type: text,
image, audio, or video.

4. Choose the most appropriate tool for a specific hospitality task and explain your
reasoning.

5. Apply a practical workflow that stays useful even as individual tools change.



Topic 4.1. GenAl capabilities and real-world
applications

You’ve learned what GenAl can create — text, images, audio,
video, and synthetic data.

Now let’s see how these capabilities translate into real,
practical applications in the tourism and hospitality
industry. To keep things concrete, we’ll follow a single
scenario: a small hotel group preparing for its busiest
season.

Personalised itineraries

One of the most powerful applications of GenAl in tourism is creating customised travel
plans for individual guests. Instead of handing every visitor the same printed list of
recommendations, a hotel can use GenAl to produce itineraries tailored to each guest’s
interests, budget, dietary needs, and travel style.

« In practice: A guest messages the hotel before arrival: “We’re a couple in our 30s,
we love street food and contemporary art, we prefer walking to taxis, and one of us
is gluten-free. We have two full days.” A GenAl tool, prompted with these details,
produces a personalised two-day itinerary: morning gallery visits, a walking route
through the old town, lunch spots with gluten-free options, an evening food market,
and a lesser-known viewpoint for sunset. The concierge reviews the output, swaps
one restaurant that recently closed, and sends it to the guest.
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Stop and check — Exercise 1: Build a guest itinerary prompt

Choose a city or town you know well. Imagine a guest has sent you the following
message:

“I'm visiting with my teenage daughter for three days. She loves animals and nature, and |
love history and local food. We have a moderate budget and prefer public transport.”

o Write a detailed prompt you would give to a GenAl tool to produce a personalised
itinerary for this guest. Use the prompting strategies from Lesson 3 (be specific,
assign a role, define format and tone, etc.).

o If you have access to a chatbot, test your prompt and evaluate the result. Is the
itinerary accurate for the city you chose? What would you need to change before
sending it to the guest?

o Pair discussion: Swap itineraries with a partner who chose a different city. Can
you spot anything the Al might have got wrong?



Promotional content creation

Tourism businesses constantly need fresh marketing content: social media posts, website
descriptions, email campaigns, seasonal promotions. GenAl can produce first drafts of all
of these quickly, allowing the marketing team to focus on strategy and brand voice rather
than starting every piece from scratch.

e In practice: The hotel group is launching a new autumn wellness package. The
marketing coordinator writes a prompt: “You are a hospitality copywriter. Write three
Instagram caption options promoting an autumn wellness weekend at a countryside
hotel. Mention the spa, the forest walks, the seasonal menu, and the fireplace
lounge. Tone: warm, inviting, slightly poetic. Each caption should be 60—-80 words
with three hashtags.” The Al generates three options. The coordinator picks the
strongest one, adjusts a line to match the hotel’s voice, and pairs it with a photo.

Virtual assistants and chatbots

GenAl powers the chatbots you've already encountered in earlier lessons, but in tourism,
they have a particularly important role. A hotel chatbot can handle guest enquiries 24
hours a day, covering common questions (check-in time, parking, Wi-Fi, restaurant hours)
without requiring a staff member to be available. More advanced chatbots can assist with
bookings, recommend local activities, and even respond in the guest’s language.

e In practice: It's 11 pm, and a guest arriving tomorrow sends a message through
the hotel’s app: “Is there parking at the hotel? And can we get a late checkout on
Sunday?” The chatbot responds instantly with accurate information pulled from the
hotel’s database, confirms that late checkout is available for a small fee, and offers
to add it to the reservation. The guest gets an answer in seconds. The night
receptionist’s workload stays manageable.

Immersive experiences

GenAl can enrich the visitor experience in ways that go beyond text and images.
Museums can use Al-generated audio to create atmospheric soundscapes for exhibitions.
Hotels can produce virtual tour videos that let potential guests explore the property before
booking. Heritage sites can offer Al-narrated walking tours in multiple languages without
recording a human narrator for each one.

« In practice: The hotel group manages a property in a historic building. They use an
Al voice tool to create a short audio guide (available in five languages via QR code)
that tells the story of the building, from its origins as a merchant’s house to its
renovation as a boutique hotel. Guests scan the code at reception and listen as
they walk through the lobby and courtyard. The content was written by the hotel's
historian and narrated by Al.



Van Gogh’s Immersive Exhibition — Milan 2023

Understanding guest feedback

Hotels receive hundreds of reviews across multiple platforms: Google, Booking.com,
TripAdvisor, and direct surveys. Reading every single one is time-consuming. GenAl can
analyse large volumes of guest feedback to identify recurring themes, detect shifts in
sentiment, and flag urgent issues.

o In practice: The hotel manager asks a GenAl tool: “Here are 200 guest reviews
from the last quarter. Summarise the five most frequently mentioned strengths and
the five most common complaints. Flag any reviews that mention safety or hygiene
concerns.” The Al produces a structured summary in minutes. The manager spots a
pattern: multiple guests mention slow Wi-Fi in the east wing. This becomes an
action item for the operations team.

This application uses GenAl’s ability to process and synthesise large amounts of text — a
task that would take a human hours but takes the Al seconds.
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Content augmentation: when you don’t have enough data

In more advanced setups, GenAl can also help when there isn’t enough data to draw

reliable conclusions.

e Here’s a concrete problem. Your hotel has a new spa, and you want to train an Al
tool to automatically analyse guest feedback about it, categorising reviews by topic
(treatments, facilities, staff, cleanliness) and detecting whether the sentiment is
positive, mixed, or negative. The issue? The spa only opened three months ago.
You have just 5 reviews that mention it. That’s far too few for the Al to learn any
reliable patterns; it would be like trying to predict the weather after looking at only

five days of data.

This is where synthetic data helps. You use GenAl to generate realistic variations of those
5 real reviews — not to fake guest opinions, but to give the analysis tool enough examples
to learn from. The Al creates new review texts that carry the same meaning and sentiment
as the originals, but with different wording. Now, instead of 5 training examples, the

system has 20 or 30, enough to start recognising patterns like “guests praise the

treatments but complain about facility maintenance.”

Here’s how that looks in practice:

Type Review text Sentiment

Real review “The spa was relaxing, but the sauna was out of Mixed
order during our stay.”

Synthetic variation 1 “We enjoyed the spa treatments, though we were Mixed
disappointed to find the sauna unavailable.”

Synthetic variation 2 “Lovely spa experience overall. The only downside | Mixed
was that the sauna wasn’t working.”

Synthetic variation 3 “The spa area was peaceful and well-maintained, Mixed
but unfortunately, the sauna was closed for repairs.”

. “Absolutely loved the massage — best we’ve had on s

Real review . ” Positive
any holiday!

Synthetic variation 1 The massage was outstanding, easily the highlight Positive

of our trip.”




Type

Review text

Sentiment

Synthetic variation 2

“We booked a couples massage, and it was
exceptional — professional and deeply relaxing.”

Positive




Stop and check — Exercise 2: Select the correct answer

For each scenario below, identify which GenAl
application is being used:

o personalised itinerary,

o promotional content, chatbot,
o immersive experience,

o feedback analysis.

At the end of the document, you can find the solutions
and the reasoning.

1. A museum offers an Al-narrated audio tour in eight languages.

2. A hotel’s Instagram features a caption written by an Al tool and refined by the
marketing team.

3. A travel platform analyses 500 reviews to find the most common complaints about a
destination.

4. A guestreceives a tailored list of restaurants matching their dietary requirements
and taste preferences.

5. A guest messages the hotel at midnight asking about airport shuttle times and gets
an instant, accurate reply.
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The Lesson in a Nutshell 4.1.

GenAl has concrete, already-in-use applications in the tourism and hospitality sector. In
this lesson, we explored five of them: creating personalised itineraries based on each
guest’s specific needs, producing promotional content for different channels, chatbots
capable of handling guest enquiries in real time and in multiple languages, immersive
experiences such as audio guides and virtual tours, and analysing guest feedback at
scale. In each case, Al speeds up the work but doesn’t complete it: it's the professional
who checks, adapts, and decides what reaches the guest.

What could this look like in my workday?

Imagine a typical morning. You arrive at the hotel and check the chatbot’s overnight
log: it handled 15 guest queries while you were asleep, all accurately. You review a
personalised itinerary the Al drafted for a VIP guest arriving this afternoon, swap
one restaurant recommendation for a better local option, and send it. At lunch, the
marketing coordinator shows you three Al-generated Instagram captions for the
weekend promotion; you pick the best one and suggest a small tweak. Before you
leave, you glance at an Al-generated summary of last month’s guest reviews and
notice that breakfast variety has been mentioned as a weakness five times. You
flag it for the kitchen team. Al handled the volume; you made the decisions.

Why does this matter in my future job?

In this lesson, we explored five applications of GenAl in the tourism sector, but the
possibilities don’t stop here. Al can be used to improve accessibility for people with
disabilities through real-time translation and voice interfaces. It is being used to
redistribute tourist flows, suggesting lesser-known destinations to travellers and
helping to counter overtourism. It supports staff training through interactive
simulations and virtual assistants. And there is much more still to explore. The
applications we’ve looked at today are a starting point: it's up to you — and your
generation of professionals — to imagine new ones, adapt them to your context, and
invent ways of using Al that don’t yet exist.

Take a moment to reflect

® Think about the applications covered in this lesson. Al can generate itineraries,

promotional content, guest replies, all in seconds. But if the instructions you give it
are always the same, the results will be too. A chatbot that responds to every guest
in the same way, itineraries that suggest the same places over and over, posts that
read as if they were copy-pasted. And the issue isn’t just about you: if thousands of
professionals around the world use the same tools with the same instructions, the
risk is homogenisation on a global scale: destinations all described in the same
way, tourist experiences becoming increasingly alike, communication losing its
authenticity. Al draws on the data it has: without the analytical sKkills, the input, and
the knowledge of places and people that professionals bring, the tourism on offer

11



risks becoming ever more uniform. What can you do, in your own work, to prevent
all of this?
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Topic 4.1. Quiz Solution Exercise 2: Select the correct answer

Return to the quiz

Question 1
¢ Immersive experience — The Al generates multilingual audio narration that
enriches the visitor's on-site experience. The museum isn’t using the Al to answer a
question (that would be a chatbot), promote itself to potential visitors (that would be
promotional content), or analyse data (that would be feedback analysis). The
purpose is to create an engaging layer for people already visiting the venue.

Question 2
¢ Promotional content — The Al drafted marketing copy for social media, and the
team refined it before publishing. The goal is to attract and engage potential guests:
that’s promotion.

Question 3
¢ Feedback analysis — The Al processes a large volume of existing guest opinions
to identify recurring patterns and complaints. It isn’t creating anything new; it’s
synthesising and summarising what hundreds of people have already written. The
output helps the business understand its weaknesses at scale.

Question 4
e Personalised itinerary — The Al takes specific information about an individual
guest — their dietary requirements (e.g. vegetarian, gluten-free, halal) and their taste
preferences (e.g. love for spicy food, interest in local cuisine, preference for casual
vs. fine dining) — and uses it to generate tailored recommendations that match that
unique profile.

Question 5
e Chatbot — Three elements point to this answer: the guest asked a specific question,
the reply arrived instantly, and the information was routine and factual. This is a
virtual assistant handling a standard enquiry in real time, which is the core function
of a chatbot.

13



Topic 4.2. Choosing the best tool

There are dozens of GenAl tools available, and new ones appear
regularly. Rather than memorising every tool on the market, what
matters is understanding how to choose the right one for the task at
hand.

This lesson introduces you to the main categories of tools and a
few well-known examples in each, so you can build a mental
framework that stays useful even as the landscape changes.

How to think about GenAl tools

The simplest way to navigate the tool landscape is to ask yourself two questions:

« What type of content do | need? Text, image, audio, video, or research?
« What’s my specific task? Drafting, editing, translating, generating visuals, creating
music, producing video, or analysing information.

Once you’ve answered those, you can match your need to the right tool category. Let's
walk through each one.

14



Text tools

These tools generate, edit, or improve written content.

Tool What it does Best for
Generates conversational text for Drafting itineraries, guest emails,
many purposes: writing, social media captions, or
ChatGPT . . " . o
brainstorming, editing, and brainstorming ideas. The most
(OpenAl) - . : . :
summarising. Extremely versatile versatile starting point for text
and intuitive. tasks.
Creates high-quality marketing Generating polished marketing
Jasper Al content, ad copy, and campaign copy, ad text, and campaign
materials. content at scale.
Checks grammar, adjusts tone, Polishing any written
improves clarity, and offers Al- communication — emails, website
Grammarly . . .
powered rewrites. Integrates into text, brochures. Essential for non-
browsers and email. native English speakers.
Al-powered search engine that Researching trends, summarising
Perplexity Al gives summarised answers with reports, fact-checking, and content
linked sources. planning.
Analyses uploaded documents Organising research, creating
NotebookLM | (PDFs, web pages, videos) and FAQs from complex documents,
(Google) generates summaries, Q&A, and producing audio guides from
audio overviews. existing content.
ChatGPT

A highly versatile conversational Al model capable of generating human-like text for a wide
range of purposes, including writing, brainstorming, editing, and summarising. It can also
assist with coding, analysing data, creating charts, and even generating images through its
DALL-E 3 integration. Users can interact with ChatGPT via typing or real-time voice
conversations, and it supports file and image uploads. Its user experience is primarily a
text-based chat interface, making it intuitive for natural language interactions. In tourism,
ChatGPT is excellent for drafting text-based content such as travel blog posts, social
media captions for destinations, personalised email responses for customer service, and
unique tour descriptions.
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Perplexity Al

An Al-powered search engine that combines traditional web search with conversational
responses. It utilises large language models to provide clear, summarised answers with
linked sources, and excels at in-depth research, PDF/data file analysis, and content
planning. Users can ask natural language questions and select different “focus modes”
(e.g. Web, Academic, Writing) to tailor results. In the tourism sector, Perplexity Al is highly
valuable for researching emerging travel trends, summarising large volumes of customer
reviews or industry reports, generating outlines for travel guides, or drafting content ideas
for tourism-related articles.

NotebookLM

This Al-powered research and note-taking tool simplifies complex documents through
summaries, interactive Q&A, and podcast-style audio overviews. It can import various
source formats, including PDFs, Google Docs, web URLs, YouTube videos, and audio
files. The user experience allows individuals to upload their own source materials and
interact with them through Al-generated insights, study guides, timelines, and FAQs. For
tourism, NotebookLM is useful for organising extensive travel research, creating concise
summaries of tourist information, generating FAQs for popular visitor sites, or even
producing audio guides for self-paced exploration.

Grammarly

This Al-enhanced writing tool provides real-time suggestions for grammar checking, tone
adjustment, clarity improvements, and offers generative Al rewrites for entire messages.
Grammarly is designed to integrate seamlessly into various writing environments
(browsers, email clients, social media, word processors), eliminating the need for copying
and pasting. It is essential for ensuring high-quality, professional, and consistent
communication in all tourism-related written materials, from customer emails and website
content to marketing brochures.
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Stop and check — Exercise 1: Which text tool?

For each task, decide which text tool from the table
above would be your first choice. Reflect on your
reasoning.

e ChatGPT

e Jasper Al

e Grammarly
e Perplexity Al
e NotebookLM

At the end of the document, you can find the
solutions and the reasoning.

1. You need to draft a professional reply to a guest complaint, but English isn’t your
first language, and you want to make sure the tone is right.

2. Your manager asks you to research what competitors are offering for summer
packages and summarise your findings.

3. You need to write five different Instagram captions for this week’s hotel posts, all
matching the hotel’s brand voice.

4. A colleague sent you a 40-page PDF about new tourism regulations, and you need
to extract the key points quickly.

5. You want to brainstorm ideas for a new weekend experience package at your hotel.

17



Image tools

These tools create or edit visuals from text descriptions.

Tool What it does Best for
. Generates images from text prompts. | Quick concept visuals, social
DALL-E (via . o . .
Integrated into ChatGPT for a media images, illustrative content.
ChatGPT) , . : .
seamless text-and-image workflow. Easiest entry point for beginners.
Striking visual branding,
Creates high-quality artistic and campaign imagery, and creative
Midjourney photorealistic images from text social media content. Higher
prompts. Accessed through Discord. | learning curve but impressive
results.

Generates images, vectors, and
visual effects. Integrated into Adobe
Adobe Firefly | Creative Cloud. Emphasises
commercial safety and content
credentials.

Professional-grade marketing
visuals where copyright
transparency matters. Best for
teams already using Adobe tools.

Generates and edits images, with
strong inpainting (filling gaps) and
outpainting (expanding borders)
features.

Editing and enhancing existing
photos, creating variations, and
refining generated images.

OpenArt.ai

Midjourney

This Al tool is highly regarded for creating images from textual prompts. It excels at
simulating different materials, textures, and styles, and allows users to refine generated
images through various parameters. Midjourney is primarily accessed through the Discord
chat application, where users interact by typing commands. It offers features to upscale
images, create variations, and adjust composition. In tourism, Midjourney is useful for
generating high-quality imagery for unique tourism branding, creating visually striking
social media campaigns, or developing immersive digital art for virtual tourism
experiences.

Adobe Firefly

This is a suite of generative Al-powered features integrated into Adobe’s Creative Cloud
ecosystem. It enables the creation of images, video, audio, and vector graphics from
simple text prompts. Adobe Firefly emphasises commercial safety and ethical Al practices,
incorporating features like Content Credentials to ensure transparency in content creation.
Designed for creatives, it allows for easy generation using “everyday language and simple
inputs” and is available as a standalone website and integrated within popular Adobe
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products. For tourism, it is ideal for professional-grade content creation for marketing
campaigns, developing high-quality visuals for virtual tours, and producing multimedia
presentations.

OpenArt.ai

A tool that generates images from textual descriptions, but it particularly shines in its ability
to edit existing images, with techniques such as “inpainting” to fill in gaps or “outpainting”
to expand image borders. The tool can blend concepts and allow control over aspects like
colour, angle, and lighting through specific prompts. The user experience is primarily text-
prompt-based, where written ideas are transformed into visuals. For the tourism sector,
OpenArt.ai is ideal for creating visually stunning advertisements for new travel packages,
designing unique logos or branding elements for tourism businesses, generating
conceptual images for future tourist attractions, or creating filters for virtual tours.

Example of editing: brush
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Example of editing: eraser

Example of editing: remove background

Audio tools

These tools generate music, voiceovers, and soundscapes: collections of sounds that
recreate the atmosphere of a place or setting, whether real or imaginary. They can include
natural sounds (sea waves, wind through the trees, birdsong), urban noises (traffic, distant
voices, bells), or abstract sounds crafted to evoke a particular feeling.

20



Tool What it does Best for

Composes complete songs with Background music for promotional videos,

Suno Al | vocals and instrumentation from text | event playlists, and social media reels.
prompts. User-friendly and fast.
Composes instrumental Atmospheric music for virtual tours,

AIVA soundtracks in over 250 styles, from | museum exhibits, hotel lobby ambience,
classical to electronic. Allows editing | and documentary-style content. More
of generated tracks. customisable than Suno.

Suno Al

Suno Al is a generative Al music creation program designed to produce realistic songs,
complete with vocals and instrumentation, or purely instrumental tracks, based on text
prompts. It can generate original lyrics, mimic specific musical styles, and extend existing
music clips. The platform features a simple, user-friendly interface where users input text
prompts to generate music. Suno Al is excellent for creating bespoke background music
for tourism promotional videos, developing unique soundscapes for immersive
experiences at attractions, or even generating personalised songs for special tourism
events.
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Song samples created with Suno

AIVA

AIVA (Artificial Intelligence Virtual Artist) composes emotional soundtracks. While
specialising in classical and symphonic music, it is capable of generating music in over
250 different styles. It can be influenced by uploaded audio or MIDI (Musical Instrument
Digital Interface) and allows editing of generated tracks. AIVA allows individuals to
generate songs in seconds and offers ultimate customisability for more advanced users.
Valuable for crafting unique musical scores for tourism documentaries, creating immersive
musical backdrops for museum exhibits, or developing distinctive audio branding for
destination marketing.
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Video tools

These tools create or edit video content from text, images, or existing footage.

Tool What it does Best for
Creates studio-quality videos Multilingual virtual guides, staff training
. with realistic Al avatars and videos, and professional welcome
Synthesia . . . L i :
voiceovers from a written script. | messages. No filming or editing skills
Supports 140+ languages. needed.

Al-powered video generation

and editing. Creates video from High-impact promotional videos,

Runway ML . . creative campaign content, and
text or images with strong . . .
: - experimental visual storytelling.
narrative capabilities.
Converts long-form content Turning blog posts into social media
Pictory (text, URLs, presentations) into | clips, creating quick video summaries,
short, captioned videos. and repurposing existing content.
Synthesia

An Al video generator that creates studio-quality videos with realistic Al avatars and
voiceovers from text. It offers extensive language support (over 140 languages), Al script
generation, and a library of media assets. Synthesia emphasises ease of use, stating that
“no video editing skills are needed”, with the process being as simple as writing a script
and choosing an avatar. Highly effective for creating engaging promotional videos for
tourism destinations, developing multilingual virtual guides for international visitors, or
producing professional training materials for tourism staff.

Runway ML

A leading platform for Al-powered video editing and generation. It develops foundational Al
models like Gen-1, Gen-2, Gen-3 Alpha, and Gen-4, which enable text-to-video and video-
to-video generation. Runway ML focuses on creating “multimodal simulators of the world”
with strong narrative capabilities. The user interface allows individuals to generate content
from simple conversations and add references to guide the Al. Useful for creating
advanced video content for high-impact tourism campaigns, developing immersive digital
experiences (e.g. virtual reality tours), or reimagining film production processes for travel
documentaries.

Pictory

This video creation tool converts long-form content (text, URLs, PowerPoint presentations)
into short, engaging videos. It can automatically extract video highlights, add captions, and
generate realistic Al voiceovers. Pictory is designed for ease of use, with “no video editing
experience required”, simplifying the process of turning written content into visual stories.
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Ideal for quickly creating engaging video summaries of travel blogs, converting detailed
presentations into dynamic video guides, or generating short, eye-catching social media
clips for tourism promotion.
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Stop and check — Exercise 2: Build your toolkit

3300
=
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Imagine you're starting a new job at a boutique hotel. Your manager asks you to
recommend one tool from each category (text, image, audio, video) for the hotel’s
marketing team. The team is small, not very technical, and has a limited budget.

For each category:

1. Which tool would you recommend and why?
2. What's one task the hotel could use it for immediately?
3. What's one risk or limitation the team should be aware of?

Group discussion: Compare your toolkit with those of other groups. Did everyone choose
the same tools? What factors influenced your choices: ease of use, cost, quality, or
something else?

24



A practical mindset

The specific tools in this lesson will evolve. Some may be replaced by newer
alternatives within a year. What won’t change is the framework.

Identify the task — Match it to a content type — Choose a tool — Write a good
prompt — Review the output.

This workflow applies whether you’re using ChatGPT, a tool that doesn’t exist yet, or
something your future employer has built in-house. The prompting skills you practised in
Lesson 3 and the critical review habits from every lesson in this course are the constants.
The tools are the variables.

25



The Lesson in a Nutshell 4.2.

The products available on the market for content generation are constantly evolving: we’ve
looked at some of them, but the pace at which they develop and update seems
unstoppable. What stays constant is the workflow: identify the task, work out what type of
content you need, choose the most suitable tool, write a good prompt, and check the result

before using it. This approach will serve you regardless of which specific tools dominate in
the future.

What could this look like in my workday?

A regional tourism board wants to relaunch its online presence. You're part of the
team. Using ChatGPT, you write a series of descriptions of the region’s lesser-
known villages, then run them through Grammarly to check the tone and clarity of
the English version. Using Adobe Firefly, you enhance some photos of local trails
and markets, correcting the lighting and colours. Using Pictory, you turn a blog
article into a short captioned video for social media. Four tools, one workflow. If one
of those tools were no longer available tomorrow, you'd know how to replace it,
because you’ve understood the method, not just the tool.

Why does this matter in my future job?

Tourism work is multi-channel: websites, social media, messaging apps, email, and
in-person. Being able to select the right tool quickly, adapt when tools change, and
produce professional content across formats is a skill employers are actively looking
for. Think of tools as interchangeable parts in your creative process: know their
purpose, test them briefly, keep a short list of what works for you, and update it
regularly.

Take a moment to reflect

What could you do on a regular basis to stay up to date with generative Al tools?
And if a tool you rely on disappeared tomorrow, how would you go about finding a
replacement? Think about it: what criteria would you use to evaluate a new tool? Its
practical usefulness for your work context, ease of learning, cost, the provider’'s
transparency about data use, environmental impact? Try ranking them by priority:
which comes first for you?
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Topic 4.2. Quiz Solution Exercise 1: Which text tool?

Return to the quiz

Question 1
e Grammarly — You could draft the reply yourself (or with ChatGPT’s help), but
Grammarly is specifically designed to check tone, grammar, and clarity in real time
within your email client — exactly what you need when writing in a second language
and wanting to sound professional.

Question 2
e Perplexity Al — It's built for research: it searches the web, summarises findings,
and provides linked sources, so you can quickly scan competitor offerings and
present a summary with evidence rather than unsourced claims.

Question 3
e Jasper Al - It's specifically designed for marketing content at scale with brand
voice consistency — exactly the task of producing multiple on-brand captions in one
session. ChatGPT could also work, but Jasper is purpose-built for this.

Question 4
e NotebookLM - It's designed to import documents (including PDFs), analyse them,
and generate summaries, Q&A, and key takeaways — far more efficient than
copying text into a general chatbot.

Question 5
e ChatGPT - It's the most versatile conversational tool for open-ended brainstorming
— you can go back and forth, explore different angles, ask for variations, and iterate
freely. No other tool on the list matches its flexibility for creative ideation.
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Topic 4.3. Conclusions

In Lesson 4, you discovered practical Al applications in real-world scenarios in the tourism
and hospitality sector: personalised itineraries, promotional content, chatbots, immersive
experiences, and guest feedback analysis.

You then surveyed the landscape of some of the tools available for creating text, images,
audio, and video, along with a framework for choosing the right one for each task.

These tools are constantly evolving — they may be replaced, enhanced, or transformed
into something else entirely — but your ability to identify what you need, choose the right
tool, guide it, and evaluate its results will always allow you to navigate with confidence.

What's next?

All the tools we have analysed are extremely powerful, and precisely for this reason, they
must be used responsibly. In the final Lesson, we will address the ethical issues
surrounding Al: accuracy, transparency, bias, privacy, and the boundaries between
uncontrolled use and informed use.
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Lesson 4 Al — Test Your Knowledge

Welcome to the Quiz

This quiz is designed to help you review and consolidate the key concepts covered in this
Lesson. By completing it, you will earn points that reflect your progress. In addition,
finishing the quiz will also bring you closer to unlocking the badge for the course.

Good luck and enjoy the challenge!

ChatGPT can only write text and cannot generate or edit images.
True
False

Midjourney and OpenArt.ai are tools that create images from written prompts.
True
False

Synthesia can produce videos with realistic avatars and voiceovers in many
languages.

True

False

Grammarly helps improve grammar, clarity, and tone in written
communication.

True

False

AIVA and Suno Al are mainly used to generate original music and
soundtracks.

True

False

Runway ML and Pictory are examples of tools used for Al-assisted video
creation or editing.

True

False

Adobe Firefly is limited to image generation and cannot work with video or
audio.

True

False

Perplexity Al and NotebookLM are useful for research, summarising texts,
and analysing information.
True
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e False

9. Jasper Al is designed for creating marketing content such as blog posts or
advertisements.
e True
e False

10. All Generative Al tools work in exactly the same way, and the same prompt
always gives the desired result.
e True
o False

11. Which of the following best describes what Generative Al does when creating
a personalised travel itinerary?
Book flights and hotels automatically without human intervention.
Suggest destinations and activities based on the traveller's interests and budget.
Guarantee that all information in the itinerary is accurate and up to date.
Check real-time availability of rooms and restaurants.

12. How can Generative Al improve tourism marketing materials?

By automatically publishing content on the hotel's social media channels.

By analysing sales data to calculate return on investment.

By generating destination images, short promotional videos, or background music.
By automatically translating legal contracts with tour operators.

13. What is one realistic example of using GenAl for customer support?

A chatbot that answers visitors’ questions about opening hours or bookings.
A system that automatically processes credit card payments.

Software that monitors room availability in real time.

A tool that automatically collects and stores guest data.

14. How can Generative Al help museums and attractions create immersive
experiences?

By monitoring visitor numbers in real time.

By managing the online booking system.

By adjusting air conditioning and lighting.

By composing soundscapes or generating virtual tour videos.

15. Why should tourism professionals keep learning about new Al tools?

e Because staying up to date with Al tools is the only way to remain competitive in
tourism.

e Because Al tools evolve rapidly and understanding them helps professionals make
better decisions about when and how to use them.

e Because knowing Al tools allows professionals to fully automate their work.
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